


Introduction
The Artist Collective Series is a passion project fueled by our insatiable 

appetite for creation and to-the-bone love of music. Each release is a true 

cross-industry collaboration between musical artists, graphic artists, and 

the art of brewing.

Our intention is to support artists of any level of acclaim in their pursuit of 

being seen, heard, followed, and loved by creating incredible beers and 

art that represent the ethos of both the artist and Saucy Brew Works. This 

series is our small contribution to the symbiosis that exists between music 

and beer. Cheers to tasty grooves and tasty brews.

* Artwork from Tobyraps

“Sweet Catastrophe” label
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what you get

Exclusive
Collab Brew

Custom
Can Design

Promotional
Support

Spend time with Chief Brewing Officer & 

Co-Founder, Eric Anderson, to develop a 

recipe, name the beer after an upcoming 

song/album and help brew your own beer!

Work with our in-house graphic designer 

to create one-of-a-kind label art that 

represents your music!

Collaborate with our marketing team to 

spread the word! Provided through social 

platforms, email blasts, brewpub collateral, 

and your own Artist Collective webpage!
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* Can design for The Rosies

“Kill Yer Tv”
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spread the word

social support release concert
»

»

»

»

H E L P  U S

Min. of 1 email mention to musician’s email base 
(if applicable)

Min. of 2 social posts as Instagram 
collaboration and/or tagging @saucybrewworks 
(reposting Saucy created content works too!)

Min. of 2 social story mentions on musician’s 
Instagram and/or Facebook account

Musician to perform a concert on beer release 
day in the SBW event space, located in Ohio 
city next to the Brewpub. 

*Date set by Eric Anderson and the musician

Oppurtunity to provide freebies or sell 
merchandise at the beer release party

»



* Can design for Post Saga

“Circles”
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~50-word writeup 

about the musician 

and/or their song or 

album. Provided by 

the musician.

Large area for

custom can design 
area dedicated for 

musician’s logo or 

song/album logo

qr code directed to 

musician’s linktree or 

website with 

accompanying 

message

label layout
Beer style



webpage
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»
»
»

Section 1 – Musician Introduction (copy provided by musician)

Section 2 – An excerpt from Eric Anderson describing the brewing process

Section 3 – An in-depth look from the designer on how the label came to life

https://www.saucybrewworks.com/artist-collective/


what we need
from you meet the team
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* Artwork from Apostle Jones

“Superstar Disaster”

MARISSA  LEE
Graphic Designer

AMANDA
KANTOR-HOMENTOSKY

Marketing Manager

ERIC  ANDERSON
Chief Brewing Officer /
Co-Founder

Brand logo (if applicable)

Album/EP/Single cover artwork square

Approximately 50-word writeup for label

Linktree or website URL for label QR code + webpage

2 paragraph writeup (~150 words) for webpage intro.

2-3 photos for use on webpage

»
»
»
»
»
»

check out timeline
on the next page



project timeline

Kick-off chat with 

Eric. Discuss beer 

style/flavors + name,

release date, etc.

Photoshoot of

can hero image 

*Props can be provided

by musician 

Eric introduces 

musician to designer.

Marissa chats with the 

artist + label design 

brainstorm

Webpage is built

out + deliverables

due

Begin scheduling

posting collab with

marketing manager.

Labels arrive

ready for canning!
Designer sends

label with rationale

for approval.

Edits made if needed

B R E W  D AY

G e n e r a l l y  h a p p e n s  b e t w e e n  t h e s e  s t e p s

G e n e r a l l y  h a p p e n s  b e t w e e n
t h e s e  s t e p s

Designer works on

label. 
Designer works on

promotional

materials.

Social posts, posters,

brewpub assets, etc.

~2 weeks

C A N N I N G  D AY
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* Timeline is approximate.
Some steps subject to change.



contact ERIC.ANDERSON@SAUCYBREWWORKS.COM

www.saucybrewworks.com/artist-collective

